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DAVID BROWN
Dear colleagues,
Welcome to the latest edition of
News Across the Group.
Recently various activities and events took
place across the business to celebrate the
‘Responsible Business In Action’ campaign,
led by Business In The Community.
It provides a good opportunity to talk about
what we are doing in regard to sustainable
procurement, climate change, air quality,
communities and diversity.
We can only become a truly responsible
business by working in collaboration with
our stakeholders and suppliers. Recently
we held our second annual ‘Sustainability
Supplier Awards’ recognising suppliers
who tackle sustainability risks and embrace
opportunities. The winner was the
Cordant Group, one of the world’s largest
social enterprises, who provide us with
cleaning, shunting and refuelling services.
You can read more about initiatives across
our companies - like Bluestar’s campaign

to leave cars at home, and Brighton’s diversity
campaign to encourage more female bus
drivers. We’ve also been holding workshops
on the very topical issue of Climate Change, to
better understand its financial, operational and
reputation impact.
The past few weeks have seen other significant
developments across the Group. The DfT
recently announced discussions to extend the
current Southeastern franchise from June to
November, with the potential to further extend
to April 2020. This is to allow the DfT more
time to review and award a winner of the next
franchise. Meanwhile, David Statham and his
team continue to focus on improving services for
customers; operational performance is breaking
targets and train services in April their most
punctual since records began.
Likewise, GTR is consistently performing above
previous years’ performance, while it prepares to
add in more services, particularly at weekends, in
its upcoming new timetable.

In April, our demand-responsive bus service
Pick Me Up in Oxford passed through the
100,000 journeys barrier. The ground-breaking
service that enables passengers to summon
journeys by app has surpassed our forecasts.
It is expanding further into the Summertown
area of Oxford and has added five new jobs
and two new buses this year, with support
from Oxford Science Park.
And I was delighted to enjoy a sunshine filled
day in Scarborough recently where East
Yorkshire celebrated a half-million pound
investment in its summer open top buses and
its Coaster services, as well as launching its
new Scarborough Locals brand. It was great to
see the excitement about the changes we are
making in a recent addition to the Group family.

David Brown,
Group Chief Executive

A FOCUS ON
SUSTAINABILITY
This issue is themed around Go-Ahead’s main
sustainability priorities - with features on how our
companies are helping to build thriving communities,
tackle climate change and improve air quality, what we’re
doing in terms of our supply chains and how we’re aiming
to create a more diverse and inclusive workforce.
To spread awareness of these issues, Go-Ahead
companies spread the word through social media
across Responsible Business Week, with the hashtag
#ResponsibleBusinessInAction.
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CLIMATE CHANGE AND AIR QUALITY

LEADERSHIP IN ACTION
GO-AHEAD LEADERS ARE TACKLING
THE ISSUES THAT WE FACE TODAY
Climate change is becoming an increasingly visible issue. Last month members of the Extinction
Rebellion group occupied areas of London to promote the issue of rapid climate change and in May
MPs made history by declaring that the country is in an “environmental and climate change emergency”.
Go-Ahead is striving to lead the transport industry in terms of sustainability, so this means tackling
these difficult issues head-on.
Senior leaders from Go-Ahead’s rail and bus
companies have been attending climate change
workshops to understand the financial, operational
and reputational risks that come with climate
change. One workshop included ‘scenario
modelling’, where leaders had to think forward to
2030, and what the world will look like in terms of
climate change. May’s workshop
was all about considering
actions for what we can do.
A strategy and action plan will
be produced on how we can
reduce our carbon emissions –
Collaborative
so watch this space.

MAKE THE
BLUESTAR PROMISE
HOW BLUESTAR ARE ENCOURAGING
CUSTOMERS TO CHOOSE THE BUS OVER CAR
Southampton was recently named by the World Health Organisation
as being at its limit of unsafe air quality. Bluestar is working with
Southampton City Council in a bid to reduce congestion and work
towards a cleaner city in terms of air quality. They have launched an
initiative asking people who live, work and shop in and around the
city to make the “Bluestar Promise”. This asks people to swap one car
journey a week in favour of a bus journey.
Congestion will bring average traffic speeds in the UK’s busiest cities
down from 17mph to 12mph by 2030, resulting in higher emissions.
However, a fully loaded double-decker bus can take up to 75 cars off
the road, reducing congestion and pollution. Over the last two years
the company has invested more than £15.5million in 73 brand new
low-emission uses to join the fleet. A double-decker Bluestar bus with
a Euro 6 engine emits fewer emissions overall than the average Euro 6
car, despite carrying 15 to 20 times the capacity – about 70 people.
As part of the campaign, Bluestar is engaging with the local
community. They are especially keen to work with local businesses
and offer discounted travel rates to those who sign up to the Bluestar
promise. They are additionally seeking out local Brownies and Scouts
groups to visit with a special ‘Promise’ bus.

Accountable

If thousands of people committed to this change it would have significant
impact on the air quality of Southampton. It’s about making travelling
by public transport an attractive proposition and encouraging more
people to move away from using their cars for every journey.
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COMMITMENT
TO CHANGE
BRIGHTON & HOVE BUSES AND
METROBUS ARE TACKLING
CLIMATE CHANGE AND AIR
QUALITY ISSUES HEAD ON
Brighton & Hove Buses and Metrobus are driving to combat climate change
and improve air quality. They aim to do this by engaging with local stakeholders,
investing millions of pounds in ultra-low emission buses, cutting fossil fuel
consumption and reducing carbon emissions.
They have started to build a network of local expertise in climate change that
can enable the sharing of research, expertise, resilience strategies and risk
planning by working with local councils, universities and community groups.
Ten low emission Wright Euro VI Microhybrid StreetLite buses, costing
£1.7 million, are going on the road for Metrobus. These buses deliver 98% lower
nitrogen oxide emissions than the buses they will replace. They also have
stop-start technology, which reduces fuel consumption.
Another important step in the move towards running a zero-emissions fleet by
2030 is the arrival of 30 extended range electric buses on some of Brighton &
Hove’s most popular city routes this summer. These buses can be geofenced,
enabling them to run in zero emissions’ mode in sensitive areas, such as schools,
clinics and hospitals, as well as the city’s Ultra Low Emissions Zone.

Agile
This work ties a larger piece of influencing behaviour change as they continue
their campaign for people to ditch their cars. The company is working in
collaboration with Brighton & Hove’s City Council to promote National Walking
Month, encouraging people to catch the bus to the start of their walk, rather
than driving.
Managing director, Martin Harris said: “We continue to be a bigger part of the
solution than we are of the problem. We’re reducing our carbon footprint and
helping others to reduce theirs, doing the right thing by our passengers, our
community and our environment.”
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BUILDING THRIVING COMMUNITIES

MORE SERVICES
FOR SCARBOROUGH

One step
ahead

SCARBOROUGH IS SET FOR
A NEW BRAND OF BUSES
East Yorkshire buses have launched “Scarborough Locals”, a new brand of
buses for Scarborough, as well as a half-million-pound investment in opentop buses and services between Scarborough and Bridlington.
Go-Ahead’s CEO David Brown and stakeholders came to the launch event
at the end of April. They were given an update on the company’s strategy
for the future and were able to see the Scarborough Locals branding for
the first time. The bus colours feature a yellow-cream colour with a dark
red rear, which matches the livery of the fleet in Hull. However, this fleet
has a dedicated logo for the Scarborough area.
The newly-branded “Beachcomber” and “Coaster” buses for Scarborough
were on show. The Beachcomber buses will comprise of eight open-top
buses with extra capacity and improved seating, while the Coaster brand
buses will soon feature free WiFi, USB power, mood lighting and nextstop announcements. We’re looking forward to seeing packed buses on
Scarborough coaches in the near future!

IRELAND
IS EXPANDING
HOW GO-AHEAD IRELAND IS
CONTINUING TO GROW
In May 2018, Go-Ahead Ireland recruited
its first driver. A year later, the company
has 350 drivers, more than 425
people employed, and has carried
more than three million passengers.
No mean feat for the country’s
newest bus company.
Services started running in
September 2019, and buses are
now operating on 24 routes,
which comprises of 10% of the
capital’s network. In April, the
company had 119 vehicles, and
this will expand to 150 by the end
of 2019. A primary focus for the first
year has been on recruitment and
encouraging applications from as
diverse a field as possible.
The depot, located in Ballymount, Co. Dublin, was opened in
2018 with capacity for up to 250 buses – so lots of room to grow.
The buses are served underneath sky lifts, rather than pits, and the
building houses a canteen, gym and electric vehicle charging points.
In April, it was announced that a further €4.5million is to be invested into
the company. This includes the creation of 100 more jobs and investment
into a second bus depot in Naas, Co. Kildare, from where the six Dublin
commuter routes will operate.

Being can-do
people
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Collaborative

BOBBIES ON THE BUSES
PLYMOUTH CITYBUS HELPS THE POLICE
CRACKDOWN ON CRIME

Thanks to the generosity of Plymouth Citybus, plain-clothes police officers were able to take part in
a national crackdown on drivers who use their mobile phone behind the wheel. Plymouth Citybus
supplied the latest Enviro400 City model for the operation, which ran between 9am and 3pm on
Thursday 25th April.
The police officers took their seats on the upper deck of the double-decker bus. This gave them a
perfect vantage point to view drivers in their vehicles in and around the centre of Plymouth on hightraffic volume roads. As well as looking out for drivers using mobile phones, they were able to spot
drivers exhibiting other dangerous behaviours, from speeding and driving without a seatbelt, to driving
without due care or attention. In total, 14 drivers were caught using their mobile phones while driving.
The 14 drivers were fined £200 and received six penalty points on their licence.

MPC Ralph Delbridge for the Devon and
Cornwall Police No Excuse team said:

Crucially, all of
these drivers had
their phones on
their laps. Were it
not for the unique
high viewpoint
offered by the bus
we might not have
seen them.
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GIRL GUIDES ARE GO
THE GIRL GUIDES’ PROFILE GETS A BUS BOOST
The Oxford Bus company have added a brand new, eye-catching
double-decker bus to their fleet, which has been designed by
Girlguiding Oxfordshire. The Girl Guides were the winners of
the “Brand the Bus” competition, which saw good causes and
charities compete to have their branding on a bus for a year.
37 good causes and charities entered the competition, and almost
6,000 members of the public voted. A judging panel then chose
the overall winner. Girlguiding Oxfordshire won because they
were able to showcase how their vision and values aligned with
the company’s. Oxford Bus then worked closely with Girlguiding
to design the bus wrap, utilising their brand colours, logos and
messaging. The distinctive design will be driving across the city
for the next year and will also be taken to events such as the
Abingdon Air Show.

Oxford Bus Company’s managing director, Phil Southall, said:
“The bus looks fantastic and we’re proud to support such
a worthwhile good cause in our community. Girlguiding
Oxfordshire share similar values to Oxford Bus Company and
we’re delighted to help spread its message around the county.”
With the success and interest around the competition, it will be
repeated again.

Collaborative
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SINGAPORE
SCHOOL
SUPPORT
PRIMARY SCHOOL CHILDREN
VISITED SINGAPORE BUS
COLLEAGUES FOR LABOUR DAY
Singapore Buses recently received some little visitors
to the Loyang bus depot. Primary school children
from the Bethesda Pasir Ris Kindergarten came to the
depot to show their appreciation to public transport
colleagues who continue to work through the Labour
Day holiday, delivering safe and reliable journeys to
commuters.
In Singapore, Labour Day is a public holiday that is
celebrated on May 1st each year. It is celebrated as a mark
of solidarity among workers. At the event, the children
presented care parks and a handwritten thank you note to
every colleague that they met.
In celebration of the occasion,
everyone at the depot was treated
to sweet churros. All Singapore Bus
colleagues were also gifted with four
complimentary cinema tickets to enjoy
with their loved ones.

Trusting
people

CHATTY BUS CONTINUES
THE CHATTY BUS INITIATIVE
IS STILL GOING STRONG
Go-Ahead launched the “Chatty Bus” initiative in January
2019 across our bus companies, as an initiative that pledged
to reduce loneliness. Go South Coast and Go North East
hosted further events in April and May to continue to
promote the initiative.
Go North East saw “Chatty Bus Champions” return
to the bus to support the event during Responsible
Business In Action, on the busiest routes across
Newcastle. Go South Coast’s Swindon Bus Company
and Salisbury Reds also hosted events during the
week, attracting positive local press and feedback.
The “Chatty Bus” campaign was a response to
the government’s loneliness strategy. Research
indicated that three in 10 Britons will go at least
one day a week without speaking to anyone close
to them. A poll of 2,000 people also highlighted that
one-third of people surveyed will deliberately catch
the bus to have some human contact.

Down-to-earth
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THE WORLD’S YOUR OYSTER

SOMETHING LOST TURNS INTO THOUSANDS GAINED

Accountable

Southeastern’s lost property turned into a charity windfall this spring, with thousands of
pounds heading to a worthy cause. 1300 Oyster cards were lost and unclaimed on the
network during 2018, so Transport for London is gearing up to donate the £3656 of dormant
funds to Railway Children, a charity which supports vulnerable children and young people
across the UK and overseas. This funding could pay for 280 emergency kits for displaced
families in East Africa, or 175 hours of vital support for at-risk children here in the UK.

SEE MORE
AT YOUR DOOR
MOREBUS IS ENCOURAGING
THE COMMUNITY TO
LOOK LOCAL
02/04/2019 09:33:18

It’s easy to forget that there’s a whole world outside
your doorstep. You don’t need to travel to a big city
to see the sights. Morebus have therefore launched a
campaign called “Doorstop Adventures by Bus”, which
aims to encourage travellers across the Bournemouth and
Poole to visit places they may not have seen before, all
while using the bus.
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adventures by bus_A6_031

Through promoting this campaign, they hope to raise
awareness of the physical and mental health benefits of
daily activity and exploring the local area
and community. Taking
the bus is also a social
activity and can help
combat loneliness.
To support the campaign,
they produced, printed
and sent postcards to
households in the local
area as part of Responsible
Business In Action.
The postcards featured
picture-perfect sights of
the surrounding area to
visit. They also decked out
the bus station to mark the
campaign.
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Agile
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SUSTAINABILITY AND SUPPLY CHAIN

SUPPLIER SUCCESS
THE WORLD’S BIGGEST SOCIAL ENTERPRISE, CORDANT,
WON AT GO-AHEAD’S SUSTAINABLE SUPPLIER AWARDS
Go-Ahead hosted the second ‘Sustainability Supplier Awards’ in April,
to recognise the work that our suppliers are doing to demonstrate their
commitment to sustainable innovation, employee wellness and company diversity.

Collecting the award, Cordant Group’s Managing Director
Guy Pakenham said:

Receiving this recognition from Go-Ahead with
the Supplier Sustainability Award is an honour;
we are committed to continually improving
supply chain practices and are thankful to work
with a business that shares these priorities.

The winners were Cordant Group, a family-owned business that provides
cleaning, shunting and refuelling services for Go-Ahead. They operate on
a £3million profit cap – beyond that, all further proceeds go to charitable
causes. They were praised by the judges for their exceptionally-structured
colleague initiatives, which concentrate on creating rewarding roles that
offer personal growth and mentorship.
Entrants included Siemens, the train
manufacturer who have a prominent
presence within GTR, JCD, our outdoor
advertising provider on Southeastern and
GTR services, and Worldline, a provider of
our retail systems.

Building
relationships

COMING TOGETHER FOR CHANGE
GTR HOSTED ITS ANNUAL SUSTAINABILITY FORUM IN APRIL
Patrick Verwer, CEO, opened GTR’s 2019 Sustainability
Forum. The Forum was held at the Crystal building in
London, one of the world’s most sustainable buildings.
It showcased GTR’s, their partners and their volunteers
work in terms of sustainability, and was attended by
council representatives, members of the Department
for Transport and industry partners.
Eloise Rowan, Passenger Host and Area Champion
for the Environment at GTR, spoke about her role
and the things she has done in the last two years.
These include reducing plastic waste, raising
the profile of environmental issues
and achieving Level 2 Award
in Environmental
Sustainability.

Being can-do
people

At the end of the Forum, people were able to
take part in the interactive exhibits and explore
a range of issues including city trends, urban
planning, smart buildings, safety and
security, energy, water, healthy
lifestyles, environment,
and mobility.

Attendants at the event

Stakeholders
and colleagues
come together
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DIVERSITY AND INCLUSION

DRIVE FOR
DIVERSITY
BRIGHTON & HOVE
BUSES ARE PUSHING
FOR A MORE DIVERSE
WORKFORCE
Brighton & Hove Buses have launched recruitment campaigns in 2019
that encourage more applicants from different backgrounds, as well as a
push for more female drivers.

in Hove and has been nominated for the
Everywoman in Transport and Logistics’ UK
Apprentice of the Year Award.

The current running recruitment campaign aims to show that there is no
‘typical’ bus driver, but everyone has different backgrounds and talents,
whether it’s scuba diving, drumming or ultra-marathon running.
Posters can be seen on buses around the city.

She is a diversity champion on the company’s
employee-led Diversity and Inclusion group,
which aims to boost the representation of
women, LGBT+, BAME and disabled colleagues.
She says: “The company has supported me from
the word go. It’s a really good group of people.”

Additionally, in May, they launched the “Women Behind the Wheel”
campaign with upcoming recruitment days in Brighton (11 May) and
Crawley (18 May). Women will have the opportunity to get into the
driver’s cab and speak to other female bus drivers.
However, the company wants to recruit women in all areas of the
business – not just driving. Kylie Griffiths is coming to the end of her
three-year engineering apprenticeship at the Conway Street depot

Agile

Brighton & Hove Buses’ Managing Director Martin Harris says: “We’ve
set a target for women to make up at least 20% of our colleagues by
2021 and we’ll keep going once we hit it. Our internal culture is changing,
partly thanks to our Diversity and Inclusion group and the Dignity and
Respect campaign we run jointly with UNITE across all our depots,
which promotes positive behavioural change.”

PROJECT DANIEL
HOW A SOUTHEASTERN COLLEAGUE HELPED
MAKE A CUSTOMER’S DREAM COME TRUE

Being can-do
people

A lifelong dream came true for a young Southeastern passenger this spring, thanks to a
kind-hearted London Bridge Ambassador, Jamie Martin. Nine-year-old Daniel, who has autism,
is a long-time railway fan - and after a chance meeting with him and his mother,
Jamie sprang into action to give him a spectacular Southeastern experience.
Jamie commissioned a personalised t-shirt
for Daniel and organised a depot tour
for him and his mother. He even put a
slideshow of his train artworks on London
Bridge’s information screens.
“Sometimes dreams remain as dreams unless you meet some wonderful people
along the way to help you pursue them,”
said Daniel’s mother Diana. “Whilst Daniel
is unable to express his feelings, I know he
had the best day, and will truly treasure the
memories. Thanks so much to everyone
who helped make his dream come true.”
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THINKING FORWARD
HOW SOUTHEASTERN ARE LOOKING TO ATTRACT MORE WOMEN TO THE COMPANY

Southeastern’s HR colleagues headed back to the classroom this April for the
conclusion of a ground-breaking project with the University of Kent. Back in January,
they tasked 40 Business Psychology students with the challenge of how to attract
more females to join the company.
The findings and ideas will inform the company’s future diversity projects, including:
• Targeted advertising on YouTube −
to reach potential applicants based
on location and gender

• Increasing flexible working −
as research shows that 48% of women
see this as a top three priority

• Tackling stereotypes − through
partnering with toy stores to
advertise girls playing with trains

• Promoting SE’s female role models –
to inspire other women to replicate
their success

This activity forms just part of a ground-breaking project across
Southeastern, championing gender balance across all roles, and
exploring new ways of attracting women to the industry.
From supporting Women in Rail and International Women’s Day
activities, to working with female train drivers to share the brilliant
opportunities the role offers for women, change is coming apace,
with more applications from females than ever before. Southeastern’s
colleague network group for women – WIRE (Women in Rail
Empowerment) – is also going from strength to strength.

Agile

PROMOTING DEAF
AWARENESS WEEK
HOW BRIGHTON AND HOVE BUSES ARE HELPING WITH HEARING ISSUES
Brighton and Hove Buses recently teamed up with national
charity, Action on Hearing Loss, for Deaf Awareness Week.
Between 6-12 May the bus company hosted free hearing
screenings, British sign language taster sessions, information about
the latest assistive technology and free ear plugs on their buses.

Hearing loss is an invisible condition that can be linked
to isolation, depression and cognitive decline. Action on
Hearing Loss is encouraging people to be more aware
of deaf people in their daily lives to make the city more
inclusive and accessible.

Being can-do
people
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SUSTAINABLE SUMS
HOW SUSTAINABLE IS GTR?
FIND OUT HERE, IN NUMBERS…
The new 12-carriage class 700
trains on the line between
Brighton and Bedford are

25% more efficient
than the previous Class
377/387 trains.

The energy contained in
one standard Mars bar
will power one of GTR’s new
12-carriage Class 700 trains
for 15.8 metres.

In four
weeks GTR
generated
13 GWh of
energy through
regenerative
braking –
enough to power the city
of Cambridge for 26 days.

The annual non-traction
electricity consumption
at GTR could power
the whole town
of Croydon for
a month.

GTR currently diverts
99% of waste from
landfill and recycles 32%.
The recycling
target for
2022
is 75%.

We are using

1,234,403 kWh

less electricity (non-traction)
than the same time in 2017.
This is a 2.4% improvement –
enough to power more
than 300 homes.

AS FOR SOUTHEASTERN...
Southeastern have also been hard at work to be more
sustainable. They have harnessed solar power across
a range of depots. As part of the project they have:
• Installed 2,888 photovoltaic solar panels
at four depots
• Produced a total energy amount of
90.64MWh - enough to power almost
30,000 homes for an hour
• Saved 74,924kg of Co2 enough to offset flying from
London to New York
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